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What’s on the (Learning) Menu?

Describe the                           
5 ethical dilemmas                

that practitioners can 
face on social media

Analyze at least 1 
realistic scenario                   

to address its relative 
dilemma(s)

Apply the                       
Academy’s Standards of 

Professionalism                   
for guidance

Awareness Practice & Perspective Leadership



4.76B users

5.25-7.5 h/day 

[A lot] of RDs 
use social media

~25% of accounts

Digital 2023 Global 
Overview Report

https://wearesocial.com/uk/blog/2023/01/digital-2023/ 

use social media for 
health information

https://wearesocial.com/uk/blog/2023/01/digital-2023/


Why Should We Care?

Recognition & 
Reputation Employment*

Public
Protection

Supporting & Leading the Dietetics Profession

*https://www.expresspros.com/Newsroom/America-Employed/Documents/2023/5-10-23-EEP-Release-AE.aspx 

https://www.expresspros.com/Newsroom/America-Employed/Documents/2023/5-10-23-EEP-Release-AE.aspx


Role

Integrity

T empoSpeech

Competence

Inherent 
Dilemmas 
of 
Social 
Media

https://www.bi.edu/research/business-review/articles/2020/07/ethical-dilemmas-of-social-media--and-how-to-navigate-them/ 

https://www.bi.edu/research/business-review/articles/2020/07/ethical-dilemmas-of-social-media--and-how-to-navigate-them/


Role

Competition

Organization
Professional

NDTR / RDN

Personal

Inherent 
Dilemmas 
of 
Social 
Media

Do I understand

my responsibilities

in context of

here & now?

Modified from https://www.bi.edu/research/business-review/articles/2020/07/ethical-dilemmas-of-social-media--and-how-to-navigate-them/ 

https://www.bi.edu/research/business-review/articles/2020/07/ethical-dilemmas-of-social-media--and-how-to-navigate-them/


Morals & 
Values

Integrity

StandardsBehaviors

Ethics

Inherent 
Dilemmas 
of 
Social 
Media

Do my 

activities have                        

alignment?

Do or did I          

resist pressures   

that cause  

compromise?

Modified from https://www.bi.edu/research/business-review/articles/2020/07/ethical-dilemmas-of-social-media--and-how-to-navigate-them/ 

https://www.bi.edu/research/business-review/articles/2020/07/ethical-dilemmas-of-social-media--and-how-to-navigate-them/


Engaging

Viewing

T empoPosting

Sharing

Inherent 
Dilemmas 
of 
Social 
Media

Am I taking                 

adequate steps to               

minimize risks, 

mistakes & 

manipulation?

Modified from https://www.bi.edu/research/business-review/articles/2020/07/ethical-dilemmas-of-social-media--and-how-to-navigate-them/ 

https://www.bi.edu/research/business-review/articles/2020/07/ethical-dilemmas-of-social-media--and-how-to-navigate-them/


Sharing

Liking

EngagingSpeech

Posting

Inherent 
Dilemmas 
of 
Social 
Media

Do my actions 

consider & respect 

the diversity of      

my audience?

Do & will I                    

maintain

standards?

Modified from https://www.bi.edu/research/business-review/articles/2020/07/ethical-dilemmas-of-social-media--and-how-to-navigate-them/ 

https://www.bi.edu/research/business-review/articles/2020/07/ethical-dilemmas-of-social-media--and-how-to-navigate-them/


Dunning-
Kruger effect

Scope of 
practice & 

SOPP

Consumer 
knowledge 

gaps

Consumer 
perceptions

Competence

Inherent 
Dilemmas 
of 
Social 
Media

Can I 

lead with

& demonstrate

an understanding         

of ethics & social            

media dynamics?

Modified from https://www.bi.edu/research/business-review/articles/2020/07/ethical-dilemmas-of-social-media--and-how-to-navigate-them/ 

https://www.bi.edu/research/business-review/articles/2020/07/ethical-dilemmas-of-social-media--and-how-to-navigate-them/


Role

Integrity

T empoSpeech

Competence

Inherent 
Dilemmas 
of 
Social 
Media

https://www.bi.edu/research/business-review/articles/2020/07/ethical-dilemmas-of-social-media--and-how-to-navigate-them/ 

https://www.bi.edu/research/business-review/articles/2020/07/ethical-dilemmas-of-social-media--and-how-to-navigate-them/


The Academy’s Code of Ethics

Non-Maleficence

Be competent;
Do no harm

Respect free will,
Lead with integrity

Autonomy

Support appropriate 
treatment

Social  Justice

Do good;
Weigh benefits & risks

Beneficence

www.eatrightpro.org/practice/code-of-ethics 

http://www.eatrightpro.org/practice/code-of-ethics


Standards of 
Professionalism

https://www.jandonline.org/article/S2212-2672(16)31071-1/fulltext 

https://www.jandonline.org/article/S2212-2672(16)31071-1/fulltext


Self-
Identification

credentials affiliations
title &    

employer

Modified from https://www.jandonline.org/article/S2212-2672(16)31071-1/fulltext 

https://www.jandonline.org/article/S2212-2672(16)31071-1/fulltext


“Handle”

Name

Bio / About

Website & Links

Profile photos



Source: InstagramSource: Twitter / X

Source: Instagram

Source: Instagram



Personal 
Conduct

appropriate 
language

non-harmful 
actions

professional 
behavior

Modified from https://www.jandonline.org/article/S2212-2672(16)31071-1/fulltext 

https://www.jandonline.org/article/S2212-2672(16)31071-1/fulltext


Misconduct

• Shaming others

• Name calling & harassment

• Defamation of character 

Source: Twitter / X

1 g: Act in a caring & respectful manner

3 b: Respect the values, rights, knowledge & 

       skills of colleagues…

3 c: Demonstrate respect, constructive dialogue, 

       civility & professionalism…

3 f: Refrain from…harassment.



Content 
Credibility

cite/reference
adequate 
context

opinion vs 
evidence

truthful accurate

Modified from https://www.jandonline.org/article/S2212-2672(16)31071-1/fulltext 

https://www.jandonline.org/article/S2212-2672(16)31071-1/fulltext


Content Credibility

• Misleading or inaccurate info?

• Lacks context, is a personal opinion?

• Lacks substantial evidence?

Source: Instagram

1 c: Assess evidence validity & applicability…

1 d: Interpret & apply research…

2 e: Provide accurate & truthful info…

3 d: Refrain from false, fraudulent, deceptive, 

       misleading statements or claims.

3 i: Contribute to the competence of others…



Professional 
Boundaries

personal vs 
professional

employment 
policies

Modified from https://www.jandonline.org/article/S2212-2672(16)31071-1/fulltext 

https://www.jandonline.org/article/S2212-2672(16)31071-1/fulltext


consent
respectful 

representation
privacy options 

& settings

Privacy & 
Confidentiality

Modified from https://www.jandonline.org/article/S2212-2672(16)31071-1/fulltext 

https://www.jandonline.org/article/S2212-2672(16)31071-1/fulltext


Privacy & Confidentiality 

• name

• e-mail

• age

• sex & gender

• medical history

• residential information

• specific lifestyle info

• relationships

Source: Facebook

1 g: Act in a caring & respectful manner…

2 b: Comply with all applicable laws & 

       regulations…

3 c: Demonstrate respect, constructive dialogue, 

       civility & professionalism…



Professional 
Liability

disclaimers
licensure 

requirements

Modified from https://www.jandonline.org/article/S2212-2672(16)31071-1/fulltext 

https://www.jandonline.org/article/S2212-2672(16)31071-1/fulltext


copyright fair use
creative 

commons

Intellectual 
Property

Modified from https://www.jandonline.org/article/S2212-2672(16)31071-1/fulltext 

https://www.jandonline.org/article/S2212-2672(16)31071-1/fulltext


Copyright 

Infringement

• Permission not obtained to            

modify original content

• Credit not provided

Source: Instagram

*Permission granted to share author‘s content

*

*

2 b: Comply with all applicable laws                                         

       & regulations…

2 d: Respect intellectual property rights…



conflicts of 
interest

financial 
relationships

editorial vs ad 
content

Disclosure & 
Transparency

Modified from https://www.jandonline.org/article/S2212-2672(16)31071-1/fulltext 

https://www.jandonline.org/article/S2212-2672(16)31071-1/fulltext


financial relationships 

#ad                 “Paid partnership with…”             #sponsored



Solo / Buddy / Group

1. Analyze the case scenario & identify 
dilemma(s), standard(s) & action(s)                                                                                 
(4-5 minutes)

2. Share perspectives - volunteers needed!                                                                 
(4-5 minutes)

3. Repeat: Case scenario #2                                                                                                   
(8-10 minutes)

Addressing 
Dilemmas



Resources
(on-screen)

1. Think About This (Prompts)

2. Case Scenario / The Situation 

Dilemma Types & Considerations 

Standards of Professionalism



What dilemma(s) is/are applicable?

What Standard(s) of Professionalism might help?

What action(s) might I take?





Addressing Dis/Misinformation 

Dilemmas:
• Role
• Tempo
• Speech
• Competence
• Integrity

Standards of Professionalism:
• Personal Conduct
• Content Credibility
• Professional Boundaries



What’s my intention?

What’s my tone & language?

Who’s the receiver?

Evaluative

Manipulative

Dogmatic

Superior

Descriptive

Problem-
Oriented

Provisional

Egalitarian

Empathic

Modified from: 
https://www.openlibrary.org/books/OL25340064M/Nutrition_couns

eling_and_education_skills_for_dietetics_professionals   

https://www.openlibrary.org/books/OL25340064M/Nutrition_counseling_and_education_skills_for_dietetics_professionals
https://www.openlibrary.org/books/OL25340064M/Nutrition_counseling_and_education_skills_for_dietetics_professionals


What dilemma(s) is/are applicable?

What Standard(s) of Professionalism might help?

What action(s) might I take?





AI Generated Content

Dilemmas:
• Role
• Tempo
• Speech
• Competence
• Integrity

Standards of Professionalism:
• Personal Conduct
• Content Credibility
• Professional Liability
• Disclosure & Transparency



What’s my intention?

Have I considered
my diverse audience?

Care

Key Approaches in                                 
Social Media Activity

Have I considered my role?

Have I included                       
all relevant info?

Context

What are my D&Rs?

Have I considered
ELM standards?

Confirmation



Resources, 
Anyone?

https://www.eatrightpro.org/practice/code-of-ethics/code-of-ethics-for-the-nutrition-and-dietetics-profession 

https://www.eatrightpro.org/practice/code-of-ethics/code-of-ethics-for-the-nutrition-and-dietetics-profession


Engage future 

practitioners  in 

ethics through 

social media

https://www.linkedin.com/pulse/what-dietetics-students-need-know-ethics-social-media-drew/ 

https://www.linkedin.com/pulse/what-dietetics-students-need-know-ethics-social-media-drew/


Keep In Touch

Email 
nutritionbydrew@gmail.com

 hemlerdm@buffalostate.edu 

LinkedIn
Drew Hemler, MSc, RD, CDN, FAND

Text & WhatsApp 
(647) 675-8939



DIY: Your Own Experience

• Reflect on your own experiences

• Discuss (solo / buddy / group)

• Focus on 1 situation



What dilemma(s) is/are applicable?

What Standard(s) of Professionalism might help?

What action(s) should I take?
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